Top 100 Best Global Brands vs. MSCI World Index and
S&P 500 performance: 2000-2009
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BGB MSCI
Portfolio World S&P 500 Interbrand Top 100 Portfolio

CAGR 4.9% (2.40/0) (3.40/0) MSCI World Index
Standard Deviation 19.5% 21.9% 19.1% Bl S&P 500 Index
Sharpe Ratio
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Industry Insights: charting the rise and fall of
key sectors
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Top 10 brands

_ZHYOTA o 10

Disney

31,330(sm) l‘ ﬁ 30,636 (sm ‘ 28,447 (sm
|
e randdValue -8 | - * ‘ wanay i wange in Brand Valu .

Toyota

3 | Best Global Brands | 2009




2009 risers
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2009 decliners
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